
Amani Melasi: the first upscale boutique 

hotel at Bali's best beach



The concept of

Amani Melasti

Only 90 rooms

Apartments from 27 to 71 sqm with a view of the sunset ocean or 

with direct access to a private pool.

Earn with the brand

The investor receives a share of the hotel’s total revenue, regardless 

of how their room was rented. The tourist flow to Bali exceeds 16 

million people annually, and the premium hotel segment is growing 

by 12% annually, according to BPS-Statistics Indonesia.

Lifestyle hotel

The style that allows for a seamless combination of relaxation 

with daily habits and work is becoming increasingly popular – in 

the past 5 years, demand for this format has grown by 35% 

(Global Hotel Investment Outlook 2025, JLL).

250 meters to the best beach

Melasti is in the TOP-10 best beaches in Asia. It features white sand, 

a gentle azure ocean, and 325 sunny days a year, attracting 

thousands of tourists.

Luxury infrastructure

Rooftop with a cocktail bar and infinity pool overlooking the sunset 

ocean, SPA, a restaurant with gourmet cuisine, and a working space.

High-class service

61% of guests at branded hotels are willing to pay above market 

rates for comprehensive infrastructure and personalized service 

(research by Medallia, a customer service quality management 

company).

Amani Melasti — an upscale boutique hotel with panoramic views of the ocean and 

sunsets at one of Bali's most beautiful beaches, Melasti.







The project is developed by the international developer Teus Group and managed by 

the world’s largest hotel chain, Wyndham Hotels & Resorts.



Exclusive patio with a pool and private access from the 

first-floor rooms



5 reasons why investors are 
guaranteed to earn with 
Amani Melasti

Developer

TEUS Group has grown from a 

company that has been operating 

in the real estate market for over 

80 years. This experience, skills, 

and knowledge are unmatched 

by any developer in Bali.

Management

The managing brand is the 

world’s largest hotel chain, 

Wyndham. With 9,300 hotels 

under 25 brands in 95 countries, 

it generates over $1.5 billion 

annually for its investors.

Atchitecture

The design concept of Amani is 

handled by the international 

architectural firm AIMM, which has 

completed 420 impressive 

projects in 14 countries, from the 

USA to Qatar.

Contractors

The contracting companies that 

TEUS engages for the 

construction of Amani are the 

best construction teams in Bali. 

They have already completed a 

number of top-tier projects on the 

island, including luxury-class 

hotels.

Location

The most beautiful beach on the 

island, Melasti, is the best location 

for an investor. There is high 

demand for rentals here and low 

competition in the UPSCALE 

segment.
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UPSCALE HOTEL:  
investment in existing 
demand

Audience of millions

The UPSCALE category consists of high-class branded hotels with an optimal balance of 
premium service and a nightly rate of $120-$150.                                                                                



This is the most in-demand hotel category in Bali, according to Badan Pusat Statistik 
Indonesia. It is preferred by affluent travelers who spend between $250 and $500 per day on 
leisure. This accounts for about 18% of the total tourist flow—more than one million tourists 
annually.

A hotel where guests stay longer

In UPSCALE category hotels, guests in Bali stay the longest: an average of 3.3 days compared to 2.7 
days in the luxury and economy segments (Bali Hotel Association and Horwath HTL).

Demand outpaces supply

Bali has a shortage of modern hotels that meet current lifestyle trends. Only 16 have opened 
in the last 10 years, and none in the Melasti area (according to the National Information 
Agency of Indonesia, Antara).



A shore with no 
competition

There are no hotels within 1.5 
kilometers of Melasti Beach in 

the most sought-after segment - 
upscale.

only ultra-luxury 5*


(one of them is branded) and economy class.



The Ungasan 5★ 
Price from  800$/night Amani

Price from  300$/night
The Apurva Kempinski Bali 5★ 

Hilton Bali Resort 5★ 
Price from  150$/night

Price from  300$/night
Mulia Resort - Nusa Dua, Bali 5★ 

The Edge 5★  
Price from  1500$/night

Banyu Biru Villa 5★ 

Price from 80$/night

Green Bowl Beach Villas 3★ 

Price from 150$/night
PURI PANDAWA RESORT 3★  

Pandawa Hill Resort 3★
Price from  30$/night

Pandawa Hill Resort 4★
Price from 40$/night

Price from  80$/night
Airis Luxury Villas & Spa 4★ 

Surya Melasti Exclusive 
Beach Villa by Sajiwa 3★ 
Price from  80$/night

14 Palms 4★ 
Price from  70$/night

Price from 90$/night
Ocean Valley Village 3★

Ulu Segara Luxury 
Suites & Villas 5★
Price from 150$/night

Bulgari Resort Bali 5★ 
Price from  2000$/night

Alila Villas Uluwatu 5★ 
вартість від 1000$/night

Price from  80$/night

The Ocean Views Luxury 
Villas & Apartment 5★ 

Karma Kandara 5★ 
Price from 600$/night

Bali Residence Villa 3★ 
Price from  35$/night

The Surga Villa Estate 5★ 
Price from 1000$/night

Umana Bali, LXR Hotels 
& Resorts 5★  
Price from 750$/night

Six Senses Uluwatu, Bali 5★  
Price from  650$/night

Price from  550$/night
VILLA KUSUMA 4★  

Price from 150$/night

The Ritz-Carlton, 
Bali 5★

Melasti Beach

The Shanti Residence 5★
Price from 1500$/night

Price from 200$/night

Vivo Villas Bali 4★
Price from  150$/night

The only upscale boutique hotel with direct access 
to the island's most Instagrammable beach



Best Bali 
Location for 
Investors  
in 2025

The place everyone wants to go.

90% of Bali's Instagram photos are taken at Melasti. The top beach clubs 

are filled 80-90% year-round, even though the daily cost in them reaches 

$60 – comparable to the price of a night in a budget hotel.

To come, but not to stay

Thousands of travelers would love to live near Melasti, but they don’t 

have that opportunity. There is no quality hotel offering nearby in the 

$100-$150 per night range.



A bonus for proximity 
to the beach

Melasti is a beach with no hotels on the sand, but Amani is the closest project to the ocean, which is located at 

the foot of the hill and occupies a view position.







This makes it analogous to ""first line"" and the most valuable asset possible in Bali's resort real estate market.

average markup for properties with direct

+40%



Ideal location – a distinctive feature of Wyndham 

UPSCALE hotels



Direct

ocean view

 to the price

That's the premium guests in Bali are willing to 
pay for rooms with sea views compared to 

rooms without much of a view, according to 
tripadvisor.

+20%



direct ocean view - a powerful driver of demand and a source of 

additional profit for investors



*Bali Hotel Association and Horwath HTL

0

50

100

150

200

250

2019 2022 2023

Uluwatu - a neighborhood 
in Bukit with premium 
demand

Amani Melasti is located in Bali's most expensive tourist area - average revenue per room from 2023 

exceeds $200*. 



This is the highest rate of return in Bali, which indicates the unrelenting interest in the location from 

wealthy travelers.





Savaya Bali

El Kabron

Canna Bali
Commune

MY.BERRY CAFE 
Coffee & Eats

Secret Rooftop 
Cuca Restaurant

SAKA Museum

Museum 
Pasifika Bali

Soleil at 
Mulia Bali 

Oliverra

The Community

Signa Cafe Oribinal Burger 

(by Ketumbar Studio)

Roosterfish 
Beach Club

New Kuta 
Golf Bali

Di Mare 
Restaurant

Sundays Beach Club

White Rock 
Beach Club

Palmilla Bali 
Beach Club

TT Beach Club

Minoo Beach 
Club

Le club 22

Melasti Beach

Mana Uluwatu 
Restaurant & Bar

M. MASON. Bar | Grill 
Uluwatu

Nyang Nyang Bar & 
Restaurant Annapurna Uluwatu 

Indian Restaurant

Artisan - Uluwatu
Banana Lounge

Sugar Rock

Cliff Bar at Six 
Senses Uluwatu

Black Rose Resto

ANDE Café & More

Malini Uluwatu - 
SEAFOOD & SUNSET

Uluwatu Temple

Masjid Agung Palapa

Pura Goa Gong

Garuda Wisnu 
Kencana Cultural 

Park

Pura Ulun Swi 
Kahyangan Jagat

I Gusti Ngurah Rai 
International Airport

Jagatnatha Temple

Uma Beach 
House

Bali 
Collection

Sidewalk 
Jimbaran

Cupang 
jimbaran

Amani

Bali National 
Golf Club

restaurants

beach clubs

airport

Shops

museums

Temples

Amani Melasti on Bukit - a peninsula 

with top-tier infrastructure



Brand’s  
tourist magnet

*According to Hotel Investment Strategies, January 2024.

Average hotel occupancy in Bali*

NONAME

Non-branded hotels without classification 

have an average occupancy of 55%.

BRAND

For branded hotels, the occupancy rate is 

significantly higher at 71%.



amani - under the brand
management company

the largest hotel chain in the world

hotels

9 300



international  
Wyndham is:

hotel operator

25 Brands
Wyndham's mission is to embrace all facets of tourism by offering 

unique vacation formats to suit every need and in all segments.

108 million of your 
future guests
The Wyndham Rewards loyalty program already reaches more 

than 108 million members, each of whom will learn about Amani.

95 countries
Wyndham's geography proves that the company knows how to adapt a 

hotel product to a variety of markets and conditions - from Europe to 

Southeast Asia, from tropical resorts to metropolitan areas - and 

achieve consistent demand there.

Trademark 
collection
Wyndham's upscale chain brand, under which Amani Melasti is 

entering the market.







40% of Wyndham's loyal customers choose Trademark collection 

premium hotels.



From Las Vegas and New York to Berlin and Sydney, Bali is now in 
Trademark's collection of iconic locations with Amani Melasti Hotel.



Amani's projected occupancy rate in standard 


mode is over 80%



wellness tourism:  

growing demand for 
deep renewal

Tourists choose wellness

According to the Global Wellness Institute, the wellness tourism industry is showing steady 

growth, increasing by an average of 10% per year, and outpacing the overall rate of development 

of the tourism market. 







This trend is especially noticeable among affluent guests: according to McKinsey, 60% of high-

income tourists choose wellness locations, investing in quality rest and self-care.

Investing in health is the new standard

By 2028, the global wellness tourism market will exceed $1.3 trillion, growing 1.6 times in just 5 

years. This growth confirms it: the demand for recovery and self-care is one of the fastest growing 

in the industry. Hotels that integrate wellness into their concept gain a competitive advantage by 

precisely targeting the priorities of new tourist audiences.

The Luxury of Quality Sleep

Insomnia affects up to 50% of affluent travelers, making quality sleep one of the most valuable parts 

of a vacation. Hotels that create programs designed to improve sleep increase guest loyalty and 

average bill by 8%.



Rejuvination

infrastructure

Rooms designed for relaxation

The rooms offer the ideal conditions for deep sleep: 

soundproofing, adjustable temperature, soft lighting and 

aromatherapy. The weightless beds help the body to fully relax 

and rejuvenate.

Personalized Approach 

A professional somnologist analyzes the quality of sleep and selects 

personalized recommendations, complemented by relaxation 

practices, audio therapy with natural sounds and light biorhythm 

correction for deep recovery.

Restorative Nutrition

Restoring sleep is aided by a special menu with magnesium and 

melatonin, herbal drinks from the sleep bar and light detox 

dinners.

Sleep Technologies

Comfortable sleep is ensured by smart mattresses with firmness 

adaptation, thermoregulated pillows and a ""smart alarm clock"" for 

gentle awakening.

Total Relaxation Methods

For total relaxation, the hotel offers weightlessness floating capsules, 

aromatherapy with natural oils, relaxing massages with warm oil and 

heated beds with wool plaids.

Evening Activities for Sleep

Yoga, secluded areas with books and movie screenings with a 

relaxing atmosphere are available for evening relaxation to gently 

set you up for sleep.

Amani Melasti is the first hotel on the island where sleep is transformed into a complete 

experience. Here, every detail has been thought out to create a space for deep 

recovery, stress reduction and harmonization of the nervous system. Special services, 

innovative technologies and personalized solutions make comfortable sleep not just a 

part of relaxation, but a key element that attracts guests and builds their loyalty.



Amani is a space designed 


for deep relaxation



Source:
DataJanuary - October2024areFinalFiguresfromBaliProvincialTourism 
Office; 
DataNovember2024areTemporaryFiguresfromNgurah RaiImmigration
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Ahead of demand: 

the best time to invest 

in Bali

According to Colliers, Bali continues its rapid recovery after the pandemic, with tourist traffic showing 

steady annual growth, yet to reach its full potential. The market’s potential exceeds the current supply: 

over the past 6 years, the number of rooms has remained unchanged, so in the coming years, 

demand for quality hotel real estate will grow, outpacing construction rates.







According to the Indonesian Statistics Bureau, 30% of all international tourists choose hotels, with the 

majority being travelers from China, India, Europe, and leading Asian countries. Upscale hotels are 

especially popular among Chinese family tourists and guests from Europe, South Korea, Japan, and 

Singapore, with their numbers growing in Bali, creating a stable premium demand. This confirms that 

the segment of branded boutique hotels, such as Amani Melasti, has high investment attractiveness 

and long-term growth potential.

Monthly arrival of foreign tourists Top 7 markets in the Asia-Pacific region Top 5 European markets



The market is on the rise: 
hotel occupancy is 
increasing along with prices

According to Colliers, the average hotel occupancy in Bali is steadily increasing, exceeding 74%, and 

reaching 85% during peak season. At the same time, the average daily rate (ADR) continues to rise, 

indicating the high purchasing power of tourists and their willingness to pay for quality service.







However, according to the Indonesian Statistics Bureau, demand is uneven: the highest occupancy 

rates are shown by upscale hotels, where the cost of staying is around $150 per night. This segment 

attracts affluent tourists who appreciate branded hotels, a high level of service, and quality 

infrastructure.

Average monthly occupancy (ADR)

Source:STR

0%

20%

40%

60%

80%

100%

Ja
n

Fe
b

M
ar

A
pr

M
ay Ju
n

Ju
l

A
ug

Se
p

O
ct

N
ov

D
ec

2019 2020 2021

2022 2023 2024

Average monthly daily rate (ADR)

Source:STR

USD0.00

USD40.00

USD80.00

USD120.00

USD160.00

USD200.00

Ja
n

Fe
b

M
ar

A
pr

M
ay Ju
n

Ju
l

A
ug

Se
p

O
ct

N
ov

D
ec

2019 2020 2021

2022 2023 2024



Infrastructure - 

the driver of demand and profitability

Service that turns emotions into profit

Amani creates a space where experiences become a value. The inclusion of the hotel in the Wyndham network guarantees that the entire 

project infrastructure will be implemented, and its scale and quality will meet global standards that stimulate demand and foster guest loyalty.

The infinity pool on the roof — an opportunity to touch 

the infinity of the sky and the ocean.

The rooftop with a panoramic terrace — the perfect place to witness legendary 

Balinese sunsets and enjoy evening cocktails.

The SPA center — absolute relaxation and recovery. Patio with a pool — freshness and coolness of a private relaxation zone.

Exquisite restaurant — signature cuisine and a high 

average check.

Concierge service 24/7 — a single service point for guests: transfers, bookings, 

excursions, and any individual requests that enhance the level of service and 

average check.

Working space — a space for creativity and productivity.



1 minute  from the 
room to the beach

White Rock Beach Club (1 min.)

The largest club on the coast with two pools and a stage for concerts.

Karma Beach (1 min.)

A full range of beach entertainment, from water sports during the day to a vibrant club program after 

sunset.

​Tropical Temptation Beach Club (3 min.)

Gastronomic delights and a luxurious infinity pool.

Palmilla Bali Beach Club (3 min.)

A relaxed atmosphere and privacy on one of the island's most popular beaches.

Guests' opportunities are not limited to the hotel space. The azure coastline is just 250 meters away, but 

the journey takes only 1 minute: a comfortable shuttle runs without stops.







Direct access for hotel guests includes 11 beach clubs, among which high-class venues with premium 

service and stunning ocean views are particularly popular.



An infinity pool with a view of the sunset ocean is a 

powerful attraction driver for future hotel clients.



Choosing and purchasing a unit

Investor selects one of 90 rooms, ranging from 26 sq.m, with 

prices starting from $99,000. During the presale stage, the prices 

are the most advantageous, meaning the potential for capital 

appreciation is higher.

Transfer to Wyndham Management

By 2027, the value of the apartments will increase by 35%, and Amani will begin 

welcoming guests. The hotel network takes on the entire range of tasks, ensuring 

a steady flow of clients. Wyndham's scale allows for cost optimization, so the 

investor's marketing expenses amount to only 5%, compared to 15-30% with 

private rentals.

Possibility of resale

Two years after the hotel's opening, the investor can sell the unit profitably, realizing capital appreciation. A 

ready business under Wyndham's management is more liquid than private property, thanks to guaranteed 

income. For example, by purchasing an apartment during the presale for $99,000, after 2 years of rental and 

subsequent resale, the investor will receive a total profit of $94,000 over 4 years (2 years of construction + 2 

years of operation) – a 95% return on investment.

Revenue generation

Investor receives regular payments of 14-18% annually on autopilot, 

without personal involvement in management. The Wyndham brand 

and UPSCALE service attract high-paying guests: the average room 

rate is $150 per night, and the investor's net profit can reach up to 

$56,500 per year.

Asset capitalization growth

Even price growth does not stop the market: demand for hotel real estate increases 

by 12% annually. Brand-name properties increase in value faster than others due to 

their loyal audience and effective management, so in the first 2 years, the value will 

rise by another 20%. The investor earns double profit: from rental income and 

capital appreciation.

How  

annually with Amani Melasti

 investors earn 14-18% 
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Investment Comparison:

What's More Profitable for the Investor

Synergy of Brand and Location: Income from Total Hotel Revenue 14-18% per Year

75-90% – steady guest flow due to 108 million loyal customers and Wyndham's 

marketing

Professional management by Wyndham (already factored into the profitability 

calculation), investor does not participate in operational activities

A hotel with a current concept of sleep restoration responds to the growing demand 

for wellness tourism and becomes an additional driver of demand and repeat visits. 

Creating a full-fledged restorative service requires significant investments and 

professional management, which are available only to large market players. This is 

what makes Amani a strong competitor and an attractive choice for guests.

Low Risks:



Legal compliance – the hotel operates in accordance with all requirements of 

Indonesian legislation for commercial real estate, including land law and taxation.



Guarantee of Standard Compliance – Wyndham’s oversight at all stages of 

construction and operation eliminates the risks of incomplete construction, use of 

poor-quality materials, or developer mistakes. 



Operational Management – Full management by Wyndham, with all associated costs 

for marketing, maintenance, and operations already factored into the financial model, 

eliminating unexpected expenses for the investor.

Independent management or transfer to a local operator (additional costs affect final 

profitability)

Apartments usually rely on the basic advantages of location and design. But to offer 

the guest something more, a strong concept and centralized management are 

needed. Such formats require resources and expertise that are primarily available to 

professional hotel operators.

Depends on the type of lease and occupancy: on average 8-14%.

55-75% depending on location and competitive environment

Profitability

Room in Amani Melasti Hotel Private Apartments

Occupancy

Management

Concept

Risks

High Risks:



Licensing – The highest return comes from short-term rentals. However, this requires the 

Pondok Wisata license. If it is not obtained, the landlord is breaking the law and could lose their 

property.



Local Taxation – Apartment owners are required to pay rental taxes (10-20%). Ignorance of the 

law and difficulties overcoming bureaucratic barriers could lead to fines and business closure.



Maintenance Costs – The owner is responsible for repairs and maintenance, and the property's 

wear and tear directly affects occupancy rates and rental costs.



The panorama of the sunset ocean is the most sought-after 

scenic feature by tourists in Bali.



Minimalism with Balinese Boho Elements: AIMM's Design as an 

Additional Factor in Hotel Selection



Project is developed by TEUS Group

Basel Houari
founder и СЕО Teus Group

Started his career in development in 2017 and has been involved in the implementation of numerous landmark projects in Eastern Europe, the Middle East, and 

Southeast Asia.




Today, Basel Houari leads TEUS Group, combining experience and traditions of construction craftsmanship with a global vision of the industry. In partnership 

with Wyndham and leading contractors in Bali, he is creating Amani Melasti — a unique lifestyle hotel that will set a new standard for premium hotel real estate 

on the island.

80+ years of experience
The company was founded in 1943 as 

"Zhilstroy-2" – a key developer in the 

reconstruction of the liberated Kharkiv.

10 000 000 м²
23 Vatican City-states could fit within the total area 

of residential, commercial, and administrative real 

estate projects developed by TEUS GROUP.

м²




